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Giving Statistics

Inpatient Outpatient Total

Randolph/Braintree 555 22,337 22,892

Bethel 165 6,309 6,474

Royalton 100 5,378 5,478

Barre 90 3,258 3,348

Chelsea 99 3,211 3,310

Rochester 96 2,542 2,638

Northfield 72 2,525 2,597

Tunbridge 49 2,011 2,060

Brookfield 38 2,009 2,047

Montpelier 32 1,534 1,566

Williamstown 39 1,456 1,495

White River Junction 4 1,366 1,370

Sharon 12 1,352 1,364

Stockbridge 9 865 874

Roxbury 11 560 571

Hancock 12 513 525

Norwich - 517 517

South Strafford 2 358 360

Pittsfield 6 323 329

Strafford 1 298 299

Other VT towns 193 8,848 9,041

Other states 41 1,499 1,540

Other countries 1 25 26

GRAND TOTAL 1,627 69,094 70,721

2017 2016

Inpatient admissions 1,627 1,672

Short stay or same day 
 admissions (outpatient) 1,050 1,171

Other outpatients 68,044 69,549

GRAND TOTAL 70,721 72,392

Total patient days of care 17,831 18,790

Average daily census 
 (hospital and nursing home) 48.9 51.5

Average length of stay 
 in days (acute patients) 3.6 3.8

Births 180 183

Surgical procedures 1,771 2,059

Emergency treatments 7,191 7,855

Endoscopies 824 926

Cardiology exams 3,300 3,361

Respiratory care 12,227 11,218

Laboratory procedures 154,591 158,526

Radiology procedures 
 (not including CT and MRI) 26,917 26,498

CT scans 3,926 3,573

MRI 1,368 1,460

Radioisotope procedures 485 507

Physical therapy procedures 39,260 33,320

Number patient meals served 56,547 60,357

Physician offices visits 93,432 91,475

Gifford’s success would not be 
possible without the support 
of our friends. Donors invest 
in a variety of funds, including 
Gifford’s general fund, specific 
purposes like education and 
senior services, and the Last Mile 
Ride. The pie chart shows the 
categories donors supported in 
2017. Together we’re ensuring 
high-quality, compassionate 
health care is available to 
everyone in our community. 

Admissions and visits by top 20 townsVolume totals for services

Categories of giving
by type

9%
Annual Fund
(Unrestricted)

28%
Planned Gifts

(Restricted/Unrestricted)

13%
Last Mile Ride

(Restricted)

37%
Vision for the Future 

Campaign
(Restricted)

13%
Specific Purpose

(Restricted)


